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Introducing the Institute for Public Relations

Bill Heyman, Trustee and Development Co-Chair

President & CEO, Heyman Associates
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A few preliminaries

• Introducing myself

• Taylor Bennett Heyman honored to sponsor program with AIA 
and Burson-Marsteller

• Want you to understand

– What IPR offers

– How it may help you as a leader in this profession

– How you can get involved

• All sessions interactive – speak up
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About the Institute

• An independent foundation dedicated to the science beneath 
the art of public relations™

– Supporting PR and corporate communications research

– Focused on research that matters to the practice

• Not a membership-based model – supported by program 
revenues and generous contributions 

• All research and publications are free to the profession, 
educators and students at www.instituteforpr.org

• Sign up there for free email research letter
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Founded 1956, US focus first 45 years
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Harold Burson – Trustee, Distinguished 
Lecturer, winner of IPR’s highest award
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Jim Grunig receives first Pathfinder –
our highest academic award

6



Copyright © 2015 by The Institute for Public Relations

Long known for bringing together top 
professionals and academics
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Board of Trustees reflects our field
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Redoubling our focus on three 
kinds of research*

• Research used in public relations

– To guide and evaluate communications programs

– In other words, planning research and measurement

• Research on public relations

– To understand what we do and how we do it

– Benchmarking, best practices and the business of 
public relations

• Research for public relations

– Our basic research and social science underpinnings

– Often borrowed from other fields

*Adapted from Dr. James E Grunig
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Board sets IPR research priorities –
reflected in today’s presentations

Stakeholder engagement 

Employee communication 

Reputation management 

Measurement and evaluation 
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Add our new online journal to your 
reading list for practical look at research 

• The first issue (Vol. 1, No. 1) went 
online in late  September 2014 with 
five articles.

– Organizational Communication 
[Bruce Berger]

– Social Science of Social Media 
[Tina McCorkindale]

– Crisis Communication [Tim 
Coombs]

– Media Relations [Dustin Supa]

– Overview Article About PR 
Research [Don Wright]

• The second issue (Vol. 2, No. 1) 
went online in January 2015 
with four articles.
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When we part today, hope to have

• Your interest in IPR

• Ideas on how to engage practitioners in this region

• Ideas on funded research projects that would be 
particularly relevant to you

• Even expressions of interest in joining our Board or 
forming a regional advisory group
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Introducing Sarab Kochhar

• IPR’s first Director of Research

• Ph.D. from University of Florida

• Wide professional experience, including with government 
agencies and Burson-Marsteller in her native India

• Will tell you about the IPR Board’s top 10 public relations 
research insights from 2014
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THANK YOU


