
Americans View Misinforma0on and Disinforma0on as Greater Threats than Terrorism, Climate 
Change, and Border Security 

Ins$tute for Public Rela$ons and Leger release results of an annual survey of 2,002 Americans in “2023 
Disinforma$on in Society Report” 

NEW YORK -  Most Americans now consider misinforma9on (61%) and disinforma9on (60%) to be more 
significant threats to society than other societal concerns like terrorism, border security, the budget 
deficit, and climate change, according to a new study by the Ins9tute for Public Rela9ons and Leger. The 
4th annual survey of 2,002 Americans was conducted from July 21 to Aug. 3, 2023. 

“These findings underscore the urgent need for companies and communicators to develop effec9ve 
strategies and tools to combat misinforma9on and disinforma9on, especially with the increasingly 
technologically sophis9cated poli9cal and social environment, said Dr. Tina McCorkindale, president and 
CEO of the Ins9tute for Public Rela9ons. “Each and every one of us has a responsibility to create and 
promote transparent and trustworthy communica9on.” 

Some key findings include: 

Impact on Trust and Democracy: The study highlights that 75% of Americans believe 
disinforma9on undermines the elec9on process, with 74% seeing it as a threat to democracy. 
This concern has broader societal implica9ons, influencing trust in various sources of 
informa9on and poli9cal leaders. 

ShiB in Trust: Trust in family, friends, and like-minded individuals remains high for reliable news, 
with social media trust declining. The poli9cal divide affects percep9ons of trustworthiness in 
leaders, with trust in Republican and Democra9c leaders falling since 2021. 

Local News as a Common Ground: Local news, especially broadcast news, emerges as a unifying 
source of trusted informa9on across poli9cal divides, although the decline of local news sources 
presents new challenges. 

Disinforma0on Nega0vely Impacts Society: Most Americans believe disinforma9on undermines 
our elec9on process (75%), is a threat to our democracy (74%), increases the polariza9on of 
poli9cal par9es (73%), and infringes on human rights (61%). Addi9onally, more than half (55%) 
said ar9ficial intelligence pla_orms will create more disinforma9on in society.  

Perceived Sources of Disinforma0on: Top perceived offenders for spreading disinforma9on 
include social media pla_orms, opposing poli9cal par9es, and foreign governments. Facebook, 
TikTok, and X (formerly Twiber) are seen as the key social media pla_orms for spreading 
disinforma9on. 

Responsibility and Performance in Comba0ng Disinforma0on: Americans primarily view the 
U.S. government, President Biden, and cable news as responsible for comba9ng disinforma9on. 
However, there's a no9ceable gap between the expected and perceived performance of these 
en99es in tackling the issue. 

Impact on Media Consump0on: Disinforma9on has led to a notable segment of Americans 
avoiding news or seeking non-U.S. sources, reflec9ng a crisis of confidence in domes9c 
informa9on sources. 

https://instituteforpr.org/2023-ipr-leger-disinformation/


“This research serves as a crucial benchmark for understanding public percep9ons and their evolu9on 
over 9me with disinforma9on,” said Dave Scholz, Chief Strategy Officer of Leger. “We hope these studies 
can help guide professionals to developing informed strategies for internal and external stakeholders, to 
enhance public discourse and trust in society and ins9tu9ons.” 

This is the first year Leger has partnered with IPR and their annual disinforma9on study that examines 
and tracks how disinforma9on — defined as deliberately misleading or biased informa9on — is spread in 
the U.S. with some comparisons to prior research conducted in November 2021. The Ins9tute for Public 
Rela9ons created this survey and first published results in 2019. This study has also been replicated in 
Canada with Leger in 2022. 

To read the full report, visit hIps://ins0tuteforpr.org/2023-ipr-leger-disinforma0on/ . 
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About the Ins0tute for Public Rela0ons 
Founded in 1956, the Ins9tute for Public Rela9ons is an independent, nonprofit founda9on 
dedicated to the science beneath the art of public rela$ons.™ IPR creates, curates, and 
promotes research and ini9a9ves that empower professionals with ac9onable insights and 
intelligence they can put to immediate use.  IPR predicts and analyzes global factors 
transforming the profession and amplifies and engages the professional globally through 
thought leadership and programming. All research is available free at www.ins9tuteforpr.org 
and provides the basis for IPR’s professional conferences and events. 
 
About Leger 
Leger is the largest Canadian-owned market research and analy9cs company, with more than 
600 employees in eight Canadian and US offices. Leger has been working with pres9gious clients 
since 1986. For more informa9on: leger360.com  
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