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St o r i e s  |  Me a n i n g f u l  E n g a g e m e n t
 

Engagement  has  a lways  been k ing  on
Facebook --  but  now meaningfu l
conversat ions  and in teract ion  wi l l  p lay  an
even grater  par t .  

  
Facebook  announced increased uses  for
Stor ies .
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Groups  wi l l  now have  stor ies  that
members  can  contr ibute  to  spec i f i c
for  that  group.
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Event  Stor ies  wi l l  connect  to
around spec i f i c  events ,  leverag ing
a l l  a t tendee 's  as  content  c reators .

 

2
 

Messenger   
 

Messenger � i s �undergoing�b ig �changes

to� the�des ign�and�funct ions, � inc luding

the�ab i l i ty � to � integrate �Ads.
��

Chat �bots � seem�to�be�a �cont inuing

focus, � though�mainta in ing�authent ic i ty

and� ind iv idua l izat ion�wi l l �be �key � for �PR

pros .
�
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Fa c t :
B u s i n e s s e s
a n d  b r a n d s
t r a d e  8  b i l l i o n
m e s s a g e s  a
d a y  w i t h
p e o p l e .  

 

Dark
 Social
  

Social Sharing Outside of
Measurable

  Locations Is On The Rise
 

Augmented Reality
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Br idging
Virtual

 and
Physical

 

One of  the  fastest  growing t rends  wi l l  be
Augmented Rea l i ty  (AR) ,  becoming even eas ier  wi th
the  new integrat ion  p lans  on  Instagram,  WhatsApp
and Facebook Messenger.  

  
In  add i t ion ,  Ocu lus  i s  in  the  second year  of
deve lopment  and prov id ing  new oppor tun i t ies
re la ted  to  Facebook  Spaces  for  in teract ive  learn ing .
is  in  the  

 

Clear
History

 Users  wi l l  now be  ab le  to
c lear  h istor y,  removing a l l
data  co l lec ted  f rom th i rd-
par ty  apps  and d isab l ing
Facebook f rom access ing  the
informat ion  as  wel l .

 

Tips for  Pros
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With so  many changes ,  here  are  a  few key  areas  to  keep in  mind :
  

1 )  Video Content  Creat ion :  Keep ing wi th  the  t rend ,  v ideo  is  s t i l l  the
st rongest  content  in  a lgor i thm and engagement  on  Facbeook .  Prov ide  more
oppor tun i t ies  to  in tegrate  v ideo  in to  soc ia l  s t rateg ies  through Groups ,  l i ve
events ,  and mul t i -user  messenger  chat .

  
2 )  Augmented Real i ty :  The  space  between phys ica l  and soc ia l  i s
cont inu ing to  c lose  --  c reat ive  brands  are  deve lop ing ways  to  in teract  wi th
users  in  a  var iety  of  ways  by  in tegrat ing  AR oppor tun i t ies .  Incorporat ing
AR tact ics  i s  go ing to  be  a  growing t rend .

  
3 )  Pr ivacy  & Transparency :  In  l ine  wi th  the  ex ist ing  pr ivacy  concerns  users
have  in  soc ia l  media ,  new changes  fac i l i ta te  t ighter  pr ivacy  measures .
Users  are  increas ing ly  go ing to  dark  soc ia l  communicat ion  pat terns .
Brands  shou ld  be  t ransparent  about  pr ivacy  po l i c ies ,  rev iewing ex ist ing
ones ,  mak ing language and length  of  po l i c ies  access ib le ,  as  wel l  as
p lann ing on  ways  to  gather  meaningfu l  data  to  show an ROI  for  soc ia l
media  in i t ia t ives .

  
 
 

Miss the F8 2018 Conference? Check out videos from sessions here.
 

https://developers.facebook.com/videos

