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Costs of competing in a Marathon...

New running shoes: $120

Heart monitor: $100

Entry fees: $ 85

Doing something neither of your teenaged sons can do:
Priceless!!!!

PR Leadership Forum »xq
January 27, 2005 ’ o o W ITT Industries

Engrneered for (i



ARTHUR W. PAGE SOCIETY
FOUNDED 1983










Does reputation matter?

Ask Bernie Ebbers, former
CEO of Worldcom.

Ask Dennis Kozlowski, former
CEO of Tyco.

Ask Ken Lay, former CEO of
Enron.

Ask Dick Grasso, former CEO
of the New York Stock
Exhange.

Then, ask your own CEO,
CFO, or General Counsel.
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They come and they go..........

OUR GUIDE TO ONLINE INVESTING
Busine,

MAY 28, 2001

Oracle vs.
‘ ™ The ]
i duel , <
over databases &

Motorola V ‘g
Chris Galvin
defends his

new plan

Bonds A
Behind the

corporate

buying spree

Asia

The new U.S.
Meet DENNIS KOZLOWSKI, cEo of TYCO—
a little-known but remarkably
successful $38 billion conglomerate.
HIS STRATEGY: Relentlessly
push the boundaries in
pursuit of growth.
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What's your cover story?
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We found our voice, our “Golden Thread.”

ITT Industries

Engineered for life
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When we launched our brand, our engineers and their stories

were the heroes.
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“One Strong Company, Many Strong Brands”

*Global competitive pressures raise the imperative to present a
strong, unified global corporate profile

*Building a more unified brand doesn’t mean sacrificing product
brand strengths.

A strong global brand can help us recruit the very best talent for
the organization.

*A sense that we are all working for the same company can help
promote movement of talent throughout the organization.

In developing markets like China, the need for a strong global is
even more imperative.

*\We recognize the need for more clarity and simplicity in
corporate brand guidelines.
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National Space Symposium 3/29 - 4/1
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Aquatech 9/28 - 10/1
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Prominent signs established ITT's presence
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Co-branding provides global strength, combined with
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Brand strength rose by 60 percent from 1997-2002

*Brand strength: Differentiation score multiplied by the
relevance score.

eBased on survey of 750 business managers regarding
the brand health of 2,500 U.S. products and
companies, conducted on a quarterly basis.

|/TT Industries brand strength scores

— 1997: .50
— 2002: .80

*Relevance score declined, offset by strong growth Iin
differentiation score.
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Industry Week article said it best...

ree-Part Series:

INDUSTRYWEEK.COM
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“Call me old-fashioned or out of
touch, but I'm tired of the over-
hyped stories about unproven
management fads and failed
business strategies. | welcome
the return to the classics that the
story of ITT represents—the return
to the real and nitty-gritty world of
the manufacturing fundamentals of
value creation and operations
management.”

-Patricia Panchak

Editor in Chief

Industry Week
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Corporate Relations Vision

To enable ITT Industries to achieve premier multi-
industry status by enhancing:

— Our corporate reputation through informed
decision making.
— The value of our corporate and product brands.

— The pride and contribution of our employees
through timely, effective communication practices.

— Our influence on public policy decisions that have
an impact on our company.

— The quality of life in our communities.
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To err is human, to forgive divine

*Denny’s: Overcoming systemic racism with a
systematic commitment to change.

«Jimmy Carter: A below-average President, a
successful former President.

*Alaska Airlines: Demonstrating compassion in the
face of a tragedy.

Martha Stewart: Just say you’re sorry, serve your
time, and we’ll keep buying your sheets.

*Tyco International: Company In tatters to company on
the move.
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How do you measure “Most Admired”?
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Finally: How are you adding value?

Self Exam:

Am | the catalyst for improving internal
communications in my organization or client?

Am | acting as the brand steward for my business (or
supporting the individual who serves in that role)?

Am | seen as the “window in” for my company/client
on issues and trends that affect the business?

«Am | willing to work with my organization’s/client’s
leadership to help them become better listeners?

Am | In the loop on key business Initiatives?
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