
New Report Finds Employees Want to See People with Disabili:es Featured in Social Media and 
Adver:sements, But Feel Organiza:ons Fall Short 

The Ins(tute for Public Rela(ons and Voya Financial surveyed 1,014 employees to find out their 
percep(ons of disabili(es and caregiving in the workplace 

 

NEW YORK, NY, June 20, 2023 — Despite nearly three-quarters (73%) of employees saying they want to 
see people with disabiliIes represented in commercials, adverIsements, and social media, only one-
third said their organizaIon actually features people with disabiliIes on these channels, according to a 
new study by the InsItute for Public RelaIons (IPR) and Voya Financial.  

According to the Centers for Disease Control and Prevention, 27 percent of adults have some type of 
disability. The IPR-Voya comprehensive study, “DisabiliIes in the Workplace: Culture, CommunicaIon, 
Support, and Inclusion” explores how organizaIons support and communicate about disabiliIes and 
caregiving in the workplace. The study, conducted in January 2023, was based on a survey of 1,014 
employees who work in organizaIons with 15 or more people. 
 
“This report's comprehensive insights can help organizaIons bridge knowledge gaps and take specific 
and supporIve acIons for people with disabiliIes and caregivers,” said Dr. Tina McCorkindale, president 
and CEO of the InsItute for Public RelaIons. “OrganizaIons can enhance employee well-being, 
retenIon, and producIvity by fostering inclusive environments, improving communicaIon and visibility, 
and implemenIng targeted programs.” 
 
Internal and External Communica:on 
Fiay-one percent of employees surveyed said their organizaIon communicates well about how to 
support employees with disabiliIes while those with disabiliIes rated their organizaIons higher (62%). 
Slightly more than half of the employees acknowledged their company effecIvely communicates 
internally and externally about leadership's commitment to disability inclusion. Employees—including 
people with disabiliIes and caregivers — felt their company communicates more effecIvely internally 
about disability accommodaIon programs and policies (59%) compared to how well it publicly 
celebrates its commitment to supporIng individuals with disabiliIes (53%). 
 
Support and Understanding 
While employees generally perceived that their organizaIon fosters overall diversity, equity, and 
inclusion (66%), those numbers were significantly less when employees were asked about the specific 
disability-related programs in their organizaIon. For example, less than half of employees said their 
organizaIon made hiring individuals with disabiliIes a high priority (46%). AddiIonally, findings indicate 
a lack of clarity concerning how disabiliIes are defined within organizaIons, with only 45% of 
respondents claiming to be "very familiar" with their organizaIon's disability definiIon. 
 
Desire for Knowledge 
Both employees with and without disabiliIes expressed a desire to learn more about disability inclusion 
within their organizaIon. The survey revealed that over half of the employees without disabiliIes (53%) 
and a significant majority of those with disabiliIes (72%) were interested in disability-related educaIon 



within their organizaIon. This presents a valuable opportunity for organizaIons to meet their 
employees' needs and foster a more inclusive environment. 
 
Resource Alloca:on and Employee Sa:sfac:on 
Approximately 4-in-10 employees with disabiliIes reported they did not feel their organizaIon was 
providing them with the best resources, benefits, and flexibility to succeed in their posiIons. 
OrganizaIons are urged to conduct audits of their current offerings and ensure employees are aware of 
the support and benefits available to them, thereby improving recruitment, retenIon, and overall 
producIvity. The survey also revealed that while employees were generally familiar with overall policies 
and programs, they knew less about specific offerings such as financial empowerment and how to make 
technology accessible. 
 
Remote and Hybrid Workforce 
Fully remote and hybrid employees consistently rated their organizaIons higher in terms of creaIng an 
inclusive environment and providing support for individuals with disabiliIes and caregivers. These 
employees expressed a greater saIsfacIon with their organizaIon’s efforts, highlighIng the need for 
organizaIons to consider and adapt to employee needs to foster inclusivity. 
 
“This research from IPR aligns very much with our observaIons and experiences focusing on disability 
inclusion as a key aspect of our culture – and an important focus of our brand, communicaIons and 
markeIng strategies and tacIcs at Voya during the past several years, said Paul Gennaro, chief brand and 
communicaIons officer, Voya Financial.  “The data clearly speaks to the need for organizaIons – and 
leaders – to proacIvely include people with disabiliIes in brand, communicaIons and markeIng 
acIviIes.  Doing so not only responds to what employees and consumers are very clearly asking for from 
companies, it also helps drive posiIve societal change by being inclusive of people with disabiliIes in the 
same way that companies are doing for other marginalized communiIes, which also happen to comprise 
the disability community.”       
 
For the full study, please visit hmps://insItuteforpr.org/voya-ipr-disability-report  

Methodology: A Qualtrics-based sample was used to recruit 1,014 employees who work at organizaIons 
with 15 or more employees to parIcipate in a 15- to 20-minute survey in January 2023. DefiniIons of 
disability, caregivers, and accommodaIons were provided to parIcipants in the beginning of the study. 
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Note: *IPR is a separate enIty and not a corporate affiliate of Voya Financial® 

About the Ins:tute for Public Rela:ons 
Founded in 1956, the InsItute for Public RelaIons is an independent, nonprofit foundaIon dedicated to 
the science beneath the art of public relaIons.™ IPR creates, curates, and promotes research and 
iniIaIves that empower professionals with acIonable insights and intelligence they can put to 



immediate use.  IPR predicts and analyzes global factors transforming the profession and amplifies and 
engages the professional globally through thought leadership and programming. All research is available 
free at www.insItuteforpr.org and provides the basis for IPR’s professional conferences and events. 
 
About Voya Financial, Inc. 
Voya Financial, Inc. (NYSE: VOYA), is a leading health, wealth and investment company with 7,200 
employees who are focused on achieving Voya’s aspiraIonal vision: Clearing your path to financial 
confidence and a more fulfilling life. Through products, soluIons and technologies, Voya helps its 14.7 
million individual, workplace and insItuIonal clients become well planned, well invested and well 
protected. Benefivocus, a Voya company, extends the reach of Voya’s workplace benefits and savings 
offerings by providing benefits administraIon capabiliIes to 16.5 million individual subscripIon 
employees across employer and health plan clients. CerIfied as a “Great Place to Work” by the Great 
Place to Work® InsItute, Voya is purpose-driven and equally commimed to conducIng business 
in a way that is socially, environmentally, economically and ethically responsible. Voya has earned 
recogniIon as: one of the World’s Most Ethical Companies® by the Ethisphere InsItute; a member 
of the Bloomberg Gender-Equality Index; and a “Best Place to Work for Disability Inclusion” on the 
Disability Equality Index. For more informaIon, visit voya.com. Follow Voya Financial on Facebook, 
Instagram, LinkedIn and Twimer @Voya. 
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